Kentucky Farmers’ Markets of the Year 2011
SUMMARY
Top markets are more than a place where a few farmers meet and sell vegetables. Top markets are engaged with their communities, provide a marketplace for a variety of agriculture products, and are a great public gathering space.  Top markets are also organized in a way that the marketing experience for the farmer is positive.
We want to find the top markets in Kentucky. Through this contest we want to acknowledge successful markets and identify the factors that make them that way. 
Markets will be divided into two categories: Urban areas and rural areas. KFMA will divide participating markets into rural and urban after reviewing all entries.  This ensures all prize money is distributed. Each category will offer $300 for first place and $200 for second place. The Kentucky Farmers’ Market Association, Inc. will judge the contest and their decision is final. Applicants will be judged on use of best practices as outlined in the check list and narrative answers (75%) and market appearance based on pictures (25%). Some areas are subjective and will be judged against other entries. 
WHO IS ELIGIBLE
Any market in Kentucky that is registered as a market with the Kentucky Department of Agriculture (KDA) and meets the following definition: A Kentucky farmers’ markets is defined as an organized marketplace that has a  prescribed location(s) where two or more producers gather on set days and times to sell products that they grow or produce directly to consumers. Though the market may allow other types of sales, the sale of agriculture products grown or produced by the seller or their family should be the primary business of the market. 
HOW IT WILL WORK
Markets will self-nominate themselves by filling out the attached entry form and submitting it to the contest authority. The entry form includes a checklist of best practices and room for the market to highlight special features of their market. Pictures of the market in general, of top vendors, of customer activity at the market, of special events, and of community connections should be submitted. All pictures become the property of the contest sponsors and may appear in publications, presentations and other media. 
The deadline for entries is October 1. Participants will be notified on or before October 30. Winners will be announced to the public at the Kentucky Fruit and Vegetable Growers Tradeshow and Conference in early January in Lexington and prize money will be disbursed at that time. Winners are expected to present information about their market at the conference. Each winning market will receive two free registrations to the conference. 
Winning markets will be featured in publications of the Kentucky Farmers’ Market Association, Kentucky Ag Credit and the University of Kentucky - College of Agriculture. 



2011 Kentucky Farmers Market of the Year 
Entry Form
Name of Market _____________________________________________________________________
City(s) ________________________________  County ______________________________________
Year Founded _________________________  Number of Vendors _____________________________
Contact Name _________________________________________ Phone ________________________
Contact Address _____________________________________________________________________
Contact E-mail ______________________________________________________________________
MARKET INFORMATION 
Opening day in 2011 _______________________ Closing day in 2011 __________________________________
Location(s) with Days and Times _________________________________________________________________
____________________________________________________________________________________________
____________________________________________________________________________________________
Products Available (please check all sold at your market):
____ Small fruit   (blackberries, blueberries, etc.)   _____Large Fruit (apples, peaches, etc.)
____ Vegetables    			_____ Heirloom Varieties     		_____ Baked Goods                        
____ Herbs                        		_____  Microprocessed products 	____ Cut Flowers
____ Ready-to-eat meals     		_____ Plants                  		____ Crafts         
____Dairy                  			_____ Candy				____ Mushrooms
____ Cheese				_____ Wool products			____ Honey
____ Certified organic           		 ____Wood products 			 ____ Sorghum

 ____Wine          	     		____ Seafood (fish, shrimp)         	____ Candles              
____ Soaps            			____ Pet Treats
____Meat, list _________________________________________________________
____ Other, list_______________________________________________________________
BEST PRACTICES
NOTE: The following areas cover various best practices. No one market will do them all so don’t let that discourage you.  Just check the ones that apply to your market. The blank space at the end of each section allows you to explain any answer and to add comments or further information relating to your market. Add pictures of any item you choose. 

MARKET STRUCTURE
___ Incorporated
___ Slip and fall insurance 
___ Financial audit conducted yearly
___ Board meeting minutes published
___ Frequent communication to members
___ Market member of Ky Farmers’ Market Association
___ Customer counts conducted regularly
___ Sales data collected
___ Written budget
___ Elected board with regular meetings
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
RULES AND GRIEVANCES
___Written rules (please attach copy)
___Formal method to handle grievances in rules
___ Farm inspections
___ Method to manage prices charged customers
___ Identified manager present at each market day
___ Grower only market
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
MEMBERSHIP
___ Clear statement of who is eligible for membership
___ Membership application
___ Members sign off on a copy of the rules
___ Mentorship for new members
___ Recruitment plan	
___ Educational opportunities provided to vendors
___ Board meetings announced to membership
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
MARKET PROMOTION
___Regularly scheduled events
___Written promotion plan
___Signs posted away from market
___Advertisement
___Social media (Facebook, Twitter, etc.)
___ Website
___E-mail newsletter
___Logo (please attach copy)
___ Coupon programs
___Radio/TV appearances
___ Inclusion in others’ newsletters
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________	         
  COMMUNITY TIES
___Financial partnership with local organization (excluding Extension)
___Non-financial partnership with local organization (excluding Extension)
___ Joint event with community organization(s)
___Contributions of excess produce to community organization
___ Promote community partners at the market
___ Community members on board
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
MARKET SETUP (Please specify if these apply to all locations or only one)
___Vendors and customers separate from traffic (No driving through the market)
___ Required securing of tents, umbrellas, etc.
___ Safety assessment conducted yearly
___ Signs directing customers to parking
___Vendors’ names on booths
___ Good vendor displays (attach pictures of several booths) 
___ Kid/elderly/handicap accessible
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
CUSTOMER SERVICE
___ EBT/debit available at the market
___ Ready to eat food available
___ Place to sit and mingle
___ Food safety rules strictly adhered to
___ Information table
___ Local map and directions available
___ Prices clearly marked on all product
___ Available restroom for customers
___ Water available
Narrative: _________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________

Anything else we need to know about your market? ________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
Please remember to attach pictures of the following items - the market in general, top vendors and their displays, customer activity at the market, special events, and evidence of community connections. Feel free to submit lots of pictures. All pictures must be submitted electronically to info@kentuckyfarmersmarket.org

